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01 Al Search is Redefining SEO

Simplifying the Terms

Al Search has become a broad, catch all term encompassing Google's Al Overviews (AlO), Google's Al Mode,
Microsoft Copilot, and the growing field of publicly available large language model (LLM) tools like Perplexity,

Claude, and OpenAl’s ChatGPT.

Each of these entry points functions differently, and many are interrelated:

e Claude — owned by Anthropic - is partly funded by Amazon and Google;
e  Microsoft’s Copilot is powered by OpenAl's GPT models and time will tell if that partnership holds or if
Microsoft will launch their own LLM.
e  Orthat Google’s Gemini (formerly Bard) powers AlOs (formerly SGE) and Al Mode and while their search
results look extremely similar, their methods are significantly different.

Al Overview
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Google's Al Overview (AIO), formerly known as Search Generative Experience
(SGE), is a search feature that appears at the top of the search engine results
page (SERP). It provides a concise, Al-generated summary or answer to a
user's search query, based on information synthesized from various

sources. ¢

Visually, the Al Overview looks like this:
« Prominently displayed: It appears at the very top of the SERP, often above both

organic listings and paid ads.

« Card-like format: The Al-generated summary is presented in a card-like format,
encouraging users to click and explore.

« Includes links: The overview includes links to relevant sources that support the
information provided, allowing users to delve deeper into the topic.

« Visually richer links: The links in AlO are more prominent than traditional search
results, potentially featuring site names, headings, snippets, and even images.

What Are Google Al Overviews and How
Do They Work? - Botify

Feb 13, 2025 — What are Al Overviews? Google
Al Overviews are an organic Google SERP.

b Botify

How Google Al Overview impacts 20
industries | Zapier

Aug 21, 2024 — Google Al Overview (AIO) is
when Google uses Al to generate a brief...

© zapier

Al Overviews and Your Website | Google
Search Central
Feb 11, 2025 — Al Overviews show links to

« Concise and easy-to-understand: The summary is designed to be clear, concise, R = el bio e

and easy to read, often using elements like bullet points for scannability. G Google for Developers  §
+ Dynamic elements: Google also uses dynamic elements to indicate that it's

ing information and ing the response. @

Show all
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Al Mode

ﬂnds Al Videos Images \_

what does AlO look like?

Okay, let's explore what Google's Al Overviews (formerly known as Search Generative
Experience or SGE) look like in practice. ¢

Key Characteristics of Al Overviews:

+ Prominent Placement: Al Overviews appear at the very top of Google Search results,
often above traditional organic results and even some ads.

+ Al-Generated Summaries: They provide concise, Al-generated summaries of
information related to your search query. These summaries are created by Google's
generative Al, drawing information from various web sources and Google's Knowledge
Graph.

« Links to Sources: Al Overviews typically include links to the websites used to
generate the summary, allowing users to explore the information in more detail.

« Varied Layouts: Al Overviews can take different forms depending on the search
query. They can appear as paragraphs, lists, tables, or even feature interactive
elements like clickable links within the summary.

« Concise Information: They aim to deliver quick, easy-to-read answers directly within
the search results, making it easier for users to get the information they need at a
Kg\ance. @

bOG 12sites

What Are Google Al Overviews and
How Do They Work? - Botify

Feb 13, 2025 — What Are Google Al
Overviews and How Do They Work?

b Botify

Al Overviews: What Are They & How niews (ieq
Do They Affect SEO? - Semrush %
Jan 7, 2025 — What Are Al Overviews?

Google's Al Overviews are a new. o

Al Overviews and Your Website |

gle Search Cel
Google Search Central -

Feb 11, 2025 — Al Overviews appear in

Google Search results when our...

& Google for Developers

Show all
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Understanding these nuances is critical for marketers and SEOs looking to adapt effectively to a rapidly

evolving search landscape.

A new name for SEO? No need.

Finally, let's address — and promptly ignore — the race to coin a new term for SEO in the Al era. SEO is
already an inclusive term for what we do: Search Everywhere Optimization (Sparktoro). If you really want

to specify the type of SEO you're doing, just prepend the platform (e.g., Al SEO, YouTube SEO, Amazon,

SEQ, etc.)
e AEO = Answer Engine Optimization

Commentary: shouldn’t you have been answering

queries already?
e AIO = Al Overview Optimization

Commentary: a vocal few really want to confuse people
with Al Optimization in addition to Al Overview; acronym
death by a thousand cuts.

GEO = Generative Engine Optimization

Commentary: increasingly confusing as SGE (search
generative experience) was replaced by AlO, making it an
outdated term and infinitely more confusing if you have
local business listings as “geo” and local listing
management (LLM) becomes its own jargon-laden
tongue-twister.

SXO0 = Search eXperience Optimization

Commentary: what are we, an airport?

LLMO = Large Language Model Optimization

Commentary: is this that part of the Alphabet you race
through? In all seriousness, this is the most egregious as
it implies the role of an SEO is to optimize for machines,
not people.

An SEO by any other name...



https://sparktoro.com/blog/its-still-seo-search-everywhere-optimization/

02 AnSEO’s Role is Evolving

From Discovery to Credibility

Early on SEO was laser-focused on Discovery. The short-hand definition was getting your website
found by people who don’t know you exist. This was still true with huge, globally recognized brands
wherein discovery was often, “we do [INSERT THING] too.”

-
B @ Cenenopmhesensel 1
[TOMT] Stick that goes "AAAAEEEEEEEUUUU" when you
turnit upside down Early SEO in a nutshell: >
? Get your audience
Solved! from this to this.
Edit: It's ¢ Groan tube/Giggle stick o l !

Being discoverable is no longer enough. Nowadays, there’s enough platforms to discover if you exist.
More and more the question that immediately follows is:

e areyou real?

e are you reputable?

e do youdo the thing you claim to do?

Case in point, have you ever looked up a business on Google Maps during a holiday and it claims to be
open, but you call to verify and — sure enough — they are closed? There’s an obvious disconnect
between who's managing the GBP and who's running the storefront.

Because LLMs search and aggregate on an ongoing basis, an SEQ's role is evolving. Pushing a site’s
visibility isn’t going to cut it. The role of marketers in an Al world is all about understanding and raising
the brand'’s visibility across the entire internet.

SEO is about Creating Seamless Journeys

Traditional SEO aimed to point those every signal to the brand’s website, curating the most relevant
keywords and backlinks. What's happening now is user interactions, discussions forums, brand
sentiment and feedback need to be applied to your brand’s overall image. What this means is you
cannot afford to “stay in your lane” and focus only on your website in today’s Al-powered entry points.

e Does a different department manage your video creation and YouTube channel? They need to
talk with the SEO team for “YouTube SEOQ."

e Isyour Influencer team is seeing success with their TikTok campaign? They should be chatting
with the SEO team for “TikTok SEO.”

e Does your phone-based customer service team has 5-star feedback while your online chatbot’s
feedback is bad? The SEO team, customer service team, and web developers need to talk for
“Support SEOQ."

Simply put: “SEO is about influence. It's about building relationships between Product, Marketing, and
Sales. Defining real business problems — before chasing solutions. Breaking down silos to create
seamless customer journeys... people don't buy from websites. They buy from people.

And before a deal is closed, a champion inside that organization has to believe—truly believe—that
saying yes to you is worth the personal risk. That’s the real job of an SEO. Elevate the brand. Reduce
friction. Build internal confidence.” (Daniel K Cheung).

D . B



https://www.danielkcheung.com/
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Al for Scale; SEOs for Strategy

The New SEO: Unifying Digital Strategy

The very definition of an SEQ's role is shifting. It's no longer enough to simply optimize "web content.”
Over the last decade, top SEO professionals have recognized the need for multi-modal and multi-channel

strategies, as visibility increasingly depends on more than just blog posts and metadata.
This is because every channel with a user intent now contributes to the search
ecosystem, and artificial intelligence is actively synthesizing information from

all of them.

The modern SEO must be:
e part strategist,
e part content architect,
e and part internal diplomat

ensuring that brand voice, authority, and clarity extend from websites to
podcasts to YouTube, product feeds, Reddit and internal communications.

=

Platforms like Perplexity and Google's Al Overviews don't care which team made the content — they
care whether it's credible, structured, and consistent. In this new era, SEO is less of a channel and

more a lens of customer search and experience applied across all digital strategy.

Stop Asking Al for Favors; Make it Work for YOU

With enterprise sites, there are hundreds of
thousands (sometimes millions!) of pages to
maintain. Your quarterly SEO roadmap likely
involved breaking the site down into manageable
segments. This made sense in a pre-Al world. Now?
Al makes scale possible.

Using Al to streamline discovery in SEO is a
strategic shift that unlocks real marketing value.
The identification of trends, keyword gaps, SERP
shifts is a data-heavy, pattern-based task; in other
words, perfect for Al! Al can analyze and highlight
opportunities faster and more comprehensively than
a human ever could.

With Al for data collection and categorization, SEOs
can focus on analysis & strategy. They can
effectively answer questions Al can’t answer: Why is
this opportunity worth prioritizing? How can we
approach it in a way that's brand-aligned,
user-centric, and creatively differentiated?

Project delivery
Commercial

Operational delivery

Digital, data, and
technology

Communications

Knowledge and
information management

Human resources

Policy

Finance

Analysis

Property

Science and engineering
Legal

Tax

[
S
v
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Average time savings, in minutes

Al saves 25 mins per day (2 weeks per year):

Microsoft WorkLab study

The real differentiator isn't who finds the keyword gap, it's who turns that gap into a high-converting,

memorable experience that actually gets implemented.

. &


https://www.microsoft.com/en-us/worklab/ai-data-drop-what-happens-when-you-give-20000-people-copilot
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The LLM Revolution is Coming,
but Habits (and Brand Affinity) Die Hard

How Much Impact are LLMs Making?

According to a 2024 study from SparkToro, SEMrush, and Datos, ChatGPT receives 373 times fewer
searches than Google and even trails behind DuckDuckGo in market share (SparkToro).

04

K' DuckDuckGo,
- -~ YOUR
i = GOOSE
Is
COOKED!

But if we compare timelines, ChatGPT's 365B messages (est. 37.5m searches) was achieved in 2
years vs Google's 11. And while this chart (below) doesn’t account for the increase in devices and
worldwide connectivity, it does help illustrate the adoption of new tech happens at an exponential
rate. Look at commercial photography in the late 1800s vs 1980s vs today — where people take 5.3bn
photos a day. Al Search is doing more than just taking a slice of Google's pie — it's making the whole
'search’ menu bigger. This ultimately gives everyone more options: users find new ways to get

answers, and companies find new avenues to reach them.
Top Domains visited from search

engines (US Desktop)

(Reach is greater now than it's ever been,) e @ Rank  Site name

and adoption is rapidly increasing. youtube.com

1
% % 2 facebook.com
//’/ 3  redditcom
-
S # % 4 instagram.com
ChatGPT Hit 3658 Annual e %, | xehatgptoam
Searches in 2 Years (2024) vs. 32 & whatsapp.com
Google’s 11 Years (2009) Ko
L r o 7 xcom
e »7
o) o a0 "
______ 8 wikipedia.or
Céi Oy o P (1
i 2 1 9 tiktok.com
=O=Google S =Om=Ch

(s}

0 h ChatGPT linkedin.com
Source: Bondcap
Source: Datos

While Al-powered tools like ChatGPT may have led the wave, it's Google's Al Overviews and Al Mode -
which are now embedded directly into the search experience — that are transforming how and where
information appears.

shift toward conversational, Al-generated queries is already altering visibility, trust, and
click-through patterns. As of May 2025, AlO appear in 200 countries and 40 languages,
with Al Mode currently live only in US.

» . B

@ Generative results don't simply displace traditional rankings, they're replacing them. The



https://sparktoro.com/blog/new-research-google-search-grew-20-in-2024-receives-373x-more-searches-than-chatgpt/
https://photutorial.com/photos-statistics/
https://photutorial.com/photos-statistics/
https://datos.live/report/state-of-search-q1-2025/
https://www.bondcap.com/reports/tai
https://blog.google/products/search/ai-overview-expansion-may-2025-update/

o5 The Quest (and Thirst) for Authenticity

Authenticity is Increasingly Important

The democratization of Al means proving you're real is becoming increasingly difficult. Not to add too
much credence to the Dead Internet Theory, but according to Imperva, 2024 was the first time bot
traffic exceeded humans (Imperva).

There are more bots than humans People are more wary about information
exploring the web they're receiving
GLOBAL INTERNET TRAFFIC . N
PROFILE IN 2024 Major concerns around the world about made-up news
% who say made-up news and information is (a) ___ in their country
149 Small problem/Not Very big Total
4%
a problem at all problem
us. 36% 87%
Canada . N SSMNENTE. s
Germany iy 62
Greece 250 - o0
Spain 27 88
France 25 INEER ss
Italy 35 87
Hungary 44 84
UK 32 IR 8o
Sweden 43 70
Netherlands 35 . 34 ()
® Human @ BadBot ) Good Bot N L 2O ... 46 87 J
Source: Pew Research Center
Source: Imperva
I - = - -
Google S oplnlon? You NeEd conV|Ctlon #™ Google SearchLiaison > @searchliaison - Mar 12, 2018 (A4
There’s no “fix” for pages that may perform less well other than to remain
H H focused on building great content. Over time, it may be that your content
For over a decade, Google has delivered a consistent el e e
message: unique content wins. Their guidance has echoed Ou Qo © 7 i Ra
through the years, emphasizing core principles: Source: Google SearchLiaison 2018
n ’ . . . . . n / johnmu - 3d ago -
e "Don't build links, build relationships. & i )
Moz is pretty clear on what they base this on - it's worth reading their documentation to
[ J " FOCU S O n E EA-I-.Il find out more. Many SEO tools have their own metrics that are tempting to optimize for
(because you see a number), but ultimately, there's no shortcut. This is (I think) partially
° "Create co ntent that fu |ﬁ ”S user |nte nt"' what makes SEO sointer.evsting, it feels like there's a quicktr\’clfjgstaroujd the corner,
but when you get there, it's different than expected, and even if it works, in the long term
most of these tricks are smoke & mirrors. If you want to think about the long term (and |
know not everyone does, knock yourselves out), finding ways to add real value that's
M H H unique and wanted by people on the web (together with all the usual SEO best practices
Wh e n d I SCU SS I O n S a bOUt pen a It I eS a r(:)Sel G oog I e as a foundation) is a good target. Unique doesn't mean a unique combination of words,
H H . but really something that nobody else is providing, and ideally, that others can't easily
rep rese ntatlves Ilke J O h n M u el |er g ave a C | ear messa g e~ |f provide themselves. A blog about Cancun hotels isn't that. It's hard, it takes a lot of work,
and it can take a lot of time. If it were fast & easy, others would be - and probably are

you're not seeing results, it's due to a lack of relevance \_ | sresdyddbghandbaremorsprcioeatte
rather than a punitive action (Webmaster Hangouts).

Source: Reddit Nov 2024
Could. Not. BE. Clearer.

Furthermore, the Core Algorithm Updates that have rolled out since March 2018 have consistently
reinforced these quality content guidelines and this continues to be true in 2025. So, what does this
consistent messaging truly imply for us?

It means it's time to cultivate a strong point of view. Stop passively accepting the status quo

@'\ and start carving out your unique perspective. It's about having conviction in your approach
and daring to innovate, while using Al for efficiency. Read How to Sound Authentic in an Al
World on the Tallent’s Take: Marketing newsletter.



https://en.wikipedia.org/wiki/Dead_Internet_theory
https://www.imperva.com/resources/resource-library/reports/2025-bad-bot-report/
https://www.imperva.com/resources/resource-library/reports/2025-bad-bot-report/
https://www.pewresearch.org/global/2025/04/24/widespread-global-public-concern-about-made-up-news/
https://x.com/searchliaison/status/973241540486164480
https://youtu.be/CxnLVWhc0Lc?si=jqxLUhwBea7Q95_e&t=2086
https://www.linkedin.com/pulse/how-sound-authentic-ai-world-travis-tallent-yrfac/?trackingId=LrjmBbWSQdurhneFNtlZLA%3D%3D
https://www.linkedin.com/pulse/how-sound-authentic-ai-world-travis-tallent-yrfac/?trackingId=LrjmBbWSQdurhneFNtlZLA%3D%3D
https://www.reddit.com/r/SEO/comments/1g5jtxt/da_dropped_50_after_huge_spam_backlink_surge/

06  Authenticity is a Two-Way Street

Reddit: A Bastion of Authenticity

As we've observed in our previous POV, a growing number of users are appending their search queries
with "Reddit." While traditional "organic traffic" from certain avenues may have shifted, the same
cannot be said for platforms like TikTok, influencer content, and YouTube. In fact, YouTube recently
became the most visited site from US desktop searches in Q1 2025. (Source: Datos)

So, why this shift? It's no surprise that the platforms gaining significant

traction are those showcasing real people.

Instead of encountering dense walls of text COO el il i \
and conventional blue links, people are
gravitating towards content where the content
creators have a recognizable face and name.

QooFeb 24 Mar24 Apr24 May24 Jun24 Jul24 Aug24 Sep24 Oct24 Nov24 Dec24 Jan25 Feb25 Mar25 /
. . . videos continue to grow in searches
Not Generating Copy, Crafting a Narrative

Influencers, for instance, are masters of narrative. When they endorse a product, they don't simply tell
their audience to buy something; instead, they provide context and conviction, explaining why they
support it. This authenticity is paramount; without it, they risk losing their audience by appearing

disingenuous (Influencity).

For too long, traditional brand websites have functioned as a one-way marketing broadcast. The
audience was merely a target, not a participant; they weren't truly listened to or engaged with. This
approach simply won't resonate anymore. To truly connect, marketers must actively integrate their
audience into their strategy.

Brainlabs Real Intelligence™

Whether it's an Al bot scraping the web or a user seeking authentic perspectives, modern Al search is
powered by the voices of real people. This is precisely where Brainlabs Real Intelligence™ excels.

Understand where our customer is
within the search landscape

Ingest thousands of This is Identify the search topics and
signals to identify . trends of value across multiple
the ones that matter Real Intelligence™ platforms

Evaluate the content we need to
produce using wider marketing
insights

v

EREEEG

Our proprietary approach integrates signals from diverse platforms (including TikTok, Instagram,
Reddit, Amazon, YouTube, and Google) to deliver a truly comprehensive understanding of your share
of signals. This encompasses how your brand is being searched, prevailing brand sentiment, and the
strategic opportunities your partner (that’s us) can unlock.

D . B



https://docs.google.com/presentation/d/1icExF1WtRof72WhiA3Ea69kEGjje40uyguHtZH-GsLs/edit?usp=sharing
https://datos.live/report/state-of-search-q1-2025/
https://influencity.com/blog/en/creative-influencer-marketing-campaign-examples
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07 The Different Types of Al Search

Al Overview (AlO)

A"Wonder Wall" is a designated space, typically in a class-
room, where students can post their questions, thoughts, or
observations about a topic or the world around them. It serves
as a visual representation of student-driven learning, encour-
aging inquiry and discussion. It's a place to capture curiosity
and promote active learning. ¢

Cultivate Inquiry
Sep 1,2018

Visual Display: It's a physical or digital space where students can express their
wonderings. ¢

Student-Driven: Students are empowered to ask questions and explore topics that
interest them. @

Cultivating Curiosity: It encourages students to become active learners and o Teach Starter i
observers. @

How it works:

1. Setup:

GO gle what is a wonder wall X & @
AlMode Al Images Videos Shortvideos Shopping Forums —More ~ Tools ~
<4 Al Overview

The Wonder Wall: A Low-Prep Strategy to

¥ Cornell Lab of Omithology ~

The BEST Printable Wonder Wall

Classroom Display - Teach Starter E top 1 0 OrgamC reSU|ts

Inquiry-Based Learning: The Wonder Wall facilitates inquiry, research, and Sep 18, 2019 — What is a Wonder Wall - Re T

discussion. @ Display? A wonder wall classroom display... W JE-T8 (S eoClarit ' ) .

Show all

® @ @'

What is it? The new “Position 0" (&

sometimes position 2)

Virtual Wonder Walls — K-12 Education

Key aspects of a Wonder Wall: Wonder Walls present a wonderful opportunity to
capture kids' questions and engage them in...

Key Differentiation?

Who Owns it? Google and it's powered

e 96% of links in AlO are from the

0

@ The Institute for Arts Integration and STEAM  § 'd by Google's primary LLMI Gemini'
»

e Populates webpages, videos &

social networks

What is it? Google's response to ChatGPT
search (currently available in USA only).

Who Owns it? Google and it's powered by
Google’s primary LLM, Gemini.

Key Differentiation?
e Searches fan-out queries taking in next
probabilistic search.
e  Utilizes contextual information from

Al Mode

3 AlMode Al Images Videos Shortvideos More ~
0] what is a wonder wall
“

The term "Wonderwall" can have a few different meanings depending on the context:
1. Oasis Song:

+ "Wonderwall" is a famous song by the British rock band Oasis, released in 1995.

It became a worldwide hit and is one of Oasis' most popular songs.

The song's title was inspired by George Harrison's 1968 solo album of the same name,
which was the soundtrack to a film.

The meaning of the song has been debated, with Noel Gallagher initially stating it was
about his girlfriend, Meg Matthews, but later changing his story and calling it a song
about an "imaginary friend who's gonna come and save you from yourself." @

2. Educational Tool:

+ In education, a "Wonder Wall" is a classroom tool designed to foster student curiosity

WY 5sites

Wonderwall - Wikipedia
2 on both the UK Singles Chart and 4,
the Irish Singles Chart, and reached.

w Wikipedia

How a Wonder Wall will Encourage
Every Student to Think ...

Jul 16, 2019 — So, what is a Wonder
Wall? A Wonder wall simply needs to,

M Engineer Does Education

Oasis - Wonderwall Lyrics - Genius -
“Wonderwall” was released as the >

third single off of Oasis' classic albu..

and inquiry. © Genius
the user. + It's a designated space (ike a buletin board or digital tool) where students can post Showal
questions about topics that interest them.
e Considers a multitude of sites related « The purpose s to encourage critical thinking, supportstudent voice, and promote
y q y |Ask anything 9
The LLMs (ChatGPT, Claude, Gemini, Copilot, Perplexity)
e s (Cha , Claude, Gemini, Copilot, Perplexity
PR What are they? L Ms; Answer Engines
T R Lo - i
i refersto the famous song "Wonderwall" b the Brish rock band Osss, what is a wonder wall?
A TS —— -
n nagea. o/ubivssecs
Known for its memorable guita iffand chorus. Who 0wns It, O Arawer (3/imagee. 5 Sources
4
Ingenerall o oiopr + Get Team & Share - © £y soesech T k2K drod
o a y Open ) o
s what is a wonderwall? . .
« Someti T 7 y
e Copilot by Microsoft g A )
Insomecy /‘w =@ =¥ { B e
>
+ Adecor . oy I — | § \!D%
i o= B
) e Claude by Anthropi S =Y
A "Wonderwall" can mean a few different things depending on context: a U e O C ArSE [ — i = ] >
« Anywal . .
—— 1.Oasis Song (Most Common Meaning) PY Perp|ex|ty by Perp|ex|ty Meaning of “Wonder Wall
"wonderw: « “Wonderwall"is a hit song by the British band Oasis, released in 1995.
d g Ed i I Context
salvation of G M . b G | Hoationes’ Lonrex
- + Thel hat abstract, but the titl ts he
Gallagher I8:}yFics re 3cMmennat sosiract, DUE e ke SUGESITIIN PEISON WOSEIVESIAS [ ] el I I I n I y O Og e A Wonder Wall in educational settings is a dedicated space—such as a bulletin board, whiteboard,
vou from your emotional support or escape — someone you lean on, or who gives your life
y Vi or digital platform—where students can post questions, curiosities, or topics they are wondering
Isthereap) meaning about. This tool is designed to foster inquiry, encourage curiosity, and promote student-driven
+ Liam Gallagher (Oasis's lead singer) once said he didn't know what a wonderwall learning. Teachers use Wonder Walls to capture students’ questions, which can later be explored as
Reply toCly was, just that it sounded cool class discussions, research projects, or writing prompts. The wall can be physical (with sticky notes
(= or cards) or digital (using platforms like Padlet or Google Slides) 2 = ¢ 5 & .

+ Noel Gallagher (the songwriter) said it was about “an imaginary friend who's gonna
come and save you from yourself."

2.1itaraliConcantial Maanina

+ & Tools

©

Key Differentiation?

Trained on historical data, most
searches are not real-time
Conversational queries with
chatbots

Commonly used for “Generation”

Key Features:

[Ask anything.

ajz 9 ® ¢ ¢



https://www.seoclarity.net/research/ai-overviews-impact

os How To Optimize For LLMs
(ChatGPT, Claude, and Perplexity)

Optimizing for LLMs Starts At The Next Model Training

How do you optimize for LLMs like ChatGPT, Claude, and Perplexity? Start by ensuring your site is
always optimized for they periodically retrain their models (avoid JavsScript, which is more
resource-intensive and difficult to crawl). Then, start by understanding when these models access

the web.

Due to the leaked system prompt notes, we know how Claude works (Anthropic). We suspect
ChatGPT and other LLMs operate similarly. For example, Claude only performs a web search in
about half of user queries, typically when the prompt involves current events or complex,
multi-dimensional tasks. To increase your chances of being cited, build a content strategy around
queries that are more likely to trigger a search:

@ Timely topics like holidays, product launches, and breaking news.

Query: who won the superbowl in 1995?

Query: who will win the superbowl?

Sources
who will win the superbowl?

The Super Bowl in 1995 was Super Bowl XXIX. It was played on January 29, 1995, and the San

Francisco 49ers defeated the San Diego Chargers with a score of 49-26.

It was the 49ers' fifth Super Bowl victory, and quarterback Steve Young had a stellar performance,

throwing for 6 touchdown passes and earning the game's MVP honors.

e v

FOX Sports

2025-26 Baltimore Ravens Odds: Odds to win
Super Bowl, NFL Playoffs, Division

As of late June 2025, predictions for who will
win Super Bowl LIX (2025) are already out,

Jpdated
though they are, of course, "way-too-early"

given that the season hasn't even started.

Here's a summary of the current sentiment

No links

and betting odds: YouTube
.

Web links

Create high-utility content that helps users make decisions, such as nuanced comparisons
or contextual answers tailored to specific scenarios. For example:

Query:

What's the best vacuum for a
2,600 sq ft home with hardwood
floors and two shedding pets?

N

\
‘. Dyson Ball Animal 3 Upright

* Why it's great: Known for exceptional suction and deep-clean power. Great for pulling embedded pet
hair from carpets and edges, and it transitions well on hardwoods. Features whole-machine HEPA

filtration—ideal if allergies are a concerr  people.com
« Size & extras: Upright design with specialized pet tools; bagless 0.2L bin.

+ Price: ~$299.

+ Best for: Maximum suction and versatile deep cleans on mixed flooring.

J

While this may seem extremely specific, this goes a long way toward an “Audience-First” approach.

Perplexity: the “Answer Engine”

LLMs often pull from internal knowledge for simple facts, which can limit the visibility of evergreen or

glossary-style content.

That said, tools like Perplexity actively scan the web for real-time answers and include links by
default. Optimizing for timeliness, depth, and utility — alongside structured data and clear authorship
— can increase your odds of being surfaced across all LLMs, regardless of how they retrieve or

present information.

. &


https://docs.anthropic.com/en/release-notes/system-prompts#may-22th-2025

09 How To Optimize For Google Al Mode

SERP = Destination; SERP z Starting Point

Google’'s Al Mode marks a fundamental evolution in how users interact with search. Traditionally,
users typed a query — received a search engine results page (SERP) — clicked a link — and if it
didn't meet their needs, they bounced back or refined their query. This leaves Google to infer intent
from those behaviors.

( Step 1: Query )
What is a WonderWall?
( Step 2: Fan-Out Queries ) ( Step 3: Aggregate Resources with Topical Authority )
e What is a wonderwall meaning . The.Oasis Song: Mu!tiplfa sources .conﬁrmlthat "W?nderwall" is a famous son.g F)y
Oasis and offer varying interpretations of its meaning. Noel Gallagher's conflicting
e (Qasis Wonderwall mean ing statements about the song's meaning were noted.
o The 1968 Film: Information about the 1968 film "Wonderwall" was found, including
e Wonderwall 1968 film meaning its plot and George Harrison's soundtrack contribution. The connection between
the film and the Oasis song's title was also noted.
e Wonderwall sla ng meaning » Slang/Popular Culture Usage: Search results revealed that "Wonderwall" is used
; : as a slang term for something or someone impressive or as a reference to
e Wonderwall meaning in popular culture

\_ amateur guitarists. Y,

Al Mode removes that trial-and-error loop. Instead of acting as an intermediary, Al Mode handles the
exploration directly. This creates a seamless continuity to the search journey where the model
anticipates based on previous searches and personalized data, adapts based on the context of the
search (time of day, location, etc.), and iterates in real time; minimizing clicks and maximizing user
stickiness within Google's ecosystem.

As seen in the rise of zero-click searches, this type of experience has been a long-time coming, and
Al Mode is simply an evolution of what was already present.

From Niche to Network: Deeper Topical Relevance

This shift is further exemplified by Al Mode’s use of fan out queries. This is a process where the
model expands the original user query into multiple semantically related subqueries. It then scours
the web, including sites, forums, and discussion boards, to gather diverse perspectives and data
points. This is one of the key reasons Google’s Al Mode is accelerating the shift toward multi-modal
content. To be part of the LLM-driven conversation loop, brands must understand how users interact
with their products across formats — not just in written content, but through videos, podcasts, and
community discussions.

LLMs like those behind Al Mode pull from a wide range of §

content types, including video transcripts, forum replies, Oasis Wonderwall Meaning and
. . age . Review - Stay Free Radio
and audio metadata. This means traditional, website-only o .
ct 6, 2024 — Vulnerability

SEO tactics won't cut it. Beneath the Bravado. Beneath it...
8 StayFree Radio :

Brands need to optimize across formats using structured
transcripts and platform-specific metadata to ensure Wonderwall - Wikipedia
inclusion. We're no longer in the era of Search Engine "Wonderwall” is a song by English
Optimization — we're now operating in the age of Search kBRI IRe ke sesd by
Everywhere Optimization (Sparktoro).

k\\" Wikipedia @



https://datos.live/report/state-of-search-q1-2025/
https://sparktoro.com/blog/its-still-seo-search-everywhere-optimization/

10 How to Optimize for Google Al Overviews (AlOs)

AlO’s Impact on Search

Let's talk about Al Overviews (AlO). You're probably noticing that familiar trend in Google Search Console:
impressions are climbing, but clicks are steadily dropping. This widening gap signals that AlO is directly
answering user queries on the SERP, reducing the need for a user to click through to your site unless they’re
ready to buy — and sure enough, revenue for most is stable or improving.

AlOs mark a shift in search behavior, putting a spotlight on the most relevant platform. This means site traffic
isn't and hasn't been the leading metric for SEO. With this new SERP, the question isn't "how do I get more
clicks?" it's "how do | boost revenue when clicks aren't guaranteed?"

The only way to gain a new customer is to be visible. To gain visibility in AlOs, you need to focus on your
brand's share of voice across platforms. This calls for tactics like creating multi-modal content & tailored
strategies for different audiences.

2 Total clcks

1M

WWMWWWMWWQ " It's June 2025, have you checked your GSC crocodile’s teeth?
How to Rank in AIO

Most AlOs pull from the top 10 organic results. So beyond traditional ranking factors, AlO favors three things:
simplicity, structure, and specificity.

e  Simplicity means keeping answers short — ideally <80 words. Get straight to the point with clarity (no
fluff).

e  Structure refers to how your content is formatted; clear use of heading tags, paragraph tags, and
bullet points makes it easier for AlO to extract and summarize information. If your page is messy or
ambiguous, it may skip you entirely.

e  Specificity, while it may seem at odds with simplicity, it's fundamental to EEAT. It's about using precise,
domain-appropriate language that signals genuine subject-matter expertise. For instance, if you're
writing for maritime professionals and mispronounce “focsle” as “forecastle,” you're immediately
flagged as an outsider.

Generative systems like AlO don't just reward, simplicity & structure — they also detect and favor authentic
expertise. As tools like seoClarity have shown, structured HTML and topic-specific language both increase
your likelihood of inclusion in Al-generated summaries.

D . B



https://www.seoclarity.net/blog/how-rank-ai-overviews

11 Your Essential KPIs Playbook

Your Strategy Is Only As Good As Your Data

One of the most successful ways to prepare for this new world is to have impeccable data hygiene
across all of your platforms and warehouse them in one place so you can run correlative analysis.
The truth of the matter is that attribution is getting more difficult. Any marketer’s guiding light
should be revenue, but it’s still important to look at leading indicators like visibility. The truth is, if
people can't find you on their preferred platforms, they can’'t purchase from you.

Most companies need a phased approach to tackle their KPI evolution. We recommend the
following phases. Based on your data evolution, you can decide where you are in this journey.

Legend
= Current SEO Metrics

= New SEO Metrics

= Combined Metrics

Phase1 Phase 2 Phase 3 l Phase 4

Search Demand Organic Share of Voice Search Share of Voice Share of Signals —_—
Clicks & Organic Traffic Al Search Visibility Video Share of Voice Signal Revenue Attribution
Engagement Returning & Logged In Visitors Social Visibility Lifetime Value
Referral & Direct Traffic Conversions & Leads Revenue
[ Paid Search & SEOJ [Combined visibilityJ
Share of Voice across all platforms

New Metrics In An Al-First World

While the industry is still working with limited data,
there are key metrics SEOs can begin tracking now.

e  First, monitor referral traffic. This is where GA4 and Adobe Analytics currently categorize visits
from tools like ChatGPT, Claude, and Perplexity. Track how much traffic comes from these
sources and how it changes over time. You can regroup this data under organic, and we believe
this should count as organic traffic.

e Second, keep a close eye on branded searches, returning users and direct traffic, particularly in
relation to your content strategy. When users come back directly, it signals trust — they’re no
longer discovering you, they're seeking you out first.

e Third, track AlO visibility. Inclusion here suggests your site is optimized & recognized as a
high-EEAT source and considered trustworthy by the algorithm.

e Fourth, Google has confirmed that AlO and Al Mode are included as Clicks & Impressions in

Search Console (Google Support), but they're aggregated with all results. This makes it difficult
to analyze specific insights from AlOs or Al Mode, but it's better to have the data than not.

D :



https://support.google.com/webmasters/answer/7042828#ai-mode&zippy=%2Ct%2Cai-mode

12

Your Strategy Pivot

Tips To Future-Proof Your SEO Strategy

Truly win in the world of Al search is about more than latest hacks or best practices. It's about getting
everyone on board. Winning means executing and executing means garnering organizational influence.

Audience Strategy

o Your marketing strategy should be rooted
in where your audience is, how they are
influenced, and how they purchase. With
audience research, you'll quickly realize
diversification is key (Sparktoro).

Content Expansion By Audience Segment

o Audiences want personalization; that
should be the standard. Listen to your
audience and create content that speaks

to them.
Authenticity Wins
o Have subject matter experts byline &
connect with your audience as influencers
do. Don't hide authors, let them speak to
audiences directly.

Omnichannel, Multi-Modal Content

Where is your audience influenced?
Industry
websites & blogs

Comparison Sites

SubReddits

Social

Podcasts Feeds

Traditional
news Media

YouTube

ChatGPT, Perplexity, etc. Channels

c

Keywords (unbranded

Where do you allocate budget?
Source: Sparktoro

—o( Remember, people buy from people (No Mercy, No Malice). )

o Own multiple platforms with multi-modal content redistributed across platforms. Make
space in your content budget for videos, infographics, images, podcasts, and more. Al tools

make it easier than ever.
Search Everywhere Optimization

o Platforms are prepended to SEO (Al SEO, Amazon SEOQ, YouTube SEOQ, etc.) because they are
influential search engines in the customer journey. SEOs have the skill set to optimize for the
customer journey, and we should optimize everywhere that audience is.

Holistic Search (Paid: Amazon, Google Ads, Linkedin)

o Integrating Paid Search and Organic Search strategies is now table stakes to ensure you're
more visible than ever. Break silos, integrate and data-share to unlock efficiencies and
develop an intentional strategy for search engine domination.

CRO

o For search-optimized sites, we're living in a world where less clicks to your site are lost to
TikTok, Amazon, YouTube and ChatGPT. Make the most of the visits you do get with CRO.

1st party data has always yielded success.

Win By Being A Maestro, Not An SEO

Having worked with hundreds of enterprise organizations, we have learned that actioning all of this is
easier on paper. Nevertheless, the world doesn't need more SEOs. The world needs maestros who
use their unique superpower of customer research, site experience, and SEO to drive influence and
innovation across the entire organization. Getting teams operating on one vision and system is how
to win in this world of search. Watch Travis Tallent break this down at brightonSEQ.

brightonSEO.
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https://sparktoro.com/blog/if-your-audiences-sources-of-influence-and-your-marketing-budget-dont-align-youre-gonna-have-a-bad-time/
https://www.youtube.com/watch?v=U6RBjfYHQ48
https://www.youtube.com/watch?v=U6RBjfYHQ48
https://www.profgalloway.com/people-are-the-new-brands/

brainlabs
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